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conviction theme for Black-
stone in India and globally,” he
added. 

“Simplilearn is a differenti-
ated player in the digital skil-
ling space with premium con-
tent created in partnership
with marquee university and
industry partners. We are
excited to partner with Simpli-
learn’s management team to
accelerate growth and build

GlobalBees raises $150 mn in 
one of largest Series A rounds 
Lightspeed, Premji Invest, SoftBank, among others participated in the round led by FirstCry

lion and $20 million, respec-
tively, with existing investors
contributing the rest.

The latest round takes the
total funds raised till date by
Spinny to $230 million.

Last month, Tiger Global
also led a $42 million round in
car workshop and auto spare
parts startup GoMechanic.

The new capital will be
deployed to strengthen
Spinny’s technology and prod-
uct capabilities, while deepen-
ing its market penetration and
expanding to new geographies

in the country.
“We are on a mission to

build the most trusted and cus-
tomer-loving brand in a highly
fragmented and unorganized
market known for its notori-
ety. Having a customer-first
approach has been our differ-
entiator, and we will continue
to focus on improving our
quality and experience control
capabilities,” said Niraj Singh,
founder and chief executive
officer, Spinny.

The six-year-old startup is a
pre-owned car platform that
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B usiness payments and
financial services startup
Razorpay on Monday

said it has acquired artificial
intelligence (AI)-based risk
analysis platform TERA Fin-
labs, marking its third acquisi-
tion since inception.

Bengaluru-based TERA Fin-
labs provides risk management
software, along with customized
credit offerings to make lending
more affordable for consumers
and profitable for lenders.
Razorpay will leverage the
acquisition for its small and
medium enterprise (SME)-based
lending business, Razorpay Cap-
ital, which was launched in 2019.

Razorpay had acquired real-
time fraud detection platform
Thirdwatch in 2018, followed
by payroll management soft-
ware Opfin in 2019.

TERA will provide its entire
technology stack, risk manage-
ment capabilities, and
onboarding solutions to create
and enable a credit line for
Razorpay’s merchant network.

“In India, banks are wary of
providing business loans to
startups and new SMEs due to
the risks attached to new reve-
nue models of startups.
Through our lending platform,
Razorpay Capital, we have been
striving to solve these cash flow
challenges, making it easier for
businesses to get finance and
grow. The team at TERA Fin-
Labs comes with exceptional
domain knowledge in credit
underwriting and risk manage-
ment, as we see immense value
in its core lending infrastruc-
ture capabilities,” said Harshil
Mathur, chief executive officer
and co-founder, Razorpay. 

Razorpay 
acquires 
TERA in its 
3rd buyout

GlobalBees was founded by FirstCry’s Supam Maheshwari and Edelweiss Financial Service executive Nitin Agarwal. 
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Thrasio-style investment ven-
ture GlobalBees has raised
$150 million in a mix of equity
and debt, the company said
on Monday. This is one of the

largest Series A rounds raised by an
Indian startup.

The round was led by FirstCry. Light-
speed Venture Partners, Premji Invest,
Chiratae Ventures, SoftBank and Chrys
Capital also participated in the round. As
part of the transaction, Vikas Agnihotri
of SoftBank, Harsha Kumar of Light-
speed, Atul Gupta of Premji Invest,
Sudhir Sethi of Chiratae Ventures and
Kshitij Sheth of Chrys Capital will join
the GlobalBees board.

The Thrasio-style model refers to a
company that acquires fast-growing
online brands to build an assortment of
products, while helping them scale and
significantly grow their businesses
through investments in technology,
working capital and marketing efforts.

It was popularized by American firm
Thrasio, which has raised $1.85 billion in
equity and debt since its inception in
2018. In India, the model has caught
the fancy of investors. In June,
10club had raised $40 million in a
seed round, led by Fireside Ven-
tures, making it the highest seed-
funded startup in India. 

Founded by FirstCry founder
Supam Maheshwari and former
executive at Edelweiss Financial
Services Nitin Agarwal, GlobalBees
looks to partner with digitally native
brands across categories such as beauty
and personal care, home, kitchen, food,
nutrition, sports, and lifestyle, with a
revenue rate of $1 million to $20 million.

Besides making strategic invest-
ments, GlobalBees plans to help the

brands scale and diversify their digital
footprint through direct-to-consumer
channels. It also plans to support prod-
uct development, branding and other
key activities such as warehousing and
logistics.

“GlobalBees aims to unleash the

power of product innovation by Indian
entrepreneurs and strategically partner
with them to help them realize the full
potential of their brand and products.
Apart from capital, GlobalBees brings in
strategic capabilities across marketing
and growth, technology, distribution,
sourcing, product development and

operations—all things essential to rap-
idly scale the brands in the digital
space,” said Nitin Agarwal, co-founder
and chief executive officer, GlobalBees.

Highlighting the market opportunity,
the company said India is seeing an
uptick in smaller brands with nearly

120,000 new vendors selling on Ama-
zon India. Of this, over 4,200 brands had
crossed ₹1 crore in sales in 2020 alone,
the company said. 

GlobalBees is in the process of inte-
grating over 10 digitally native brands.

Maheshwari and Agarwal had also
co-founded e-learning platform Brain-

visa Technologies in 2000. 
“India is at the cusp of a direct-to-con-

sumer revolution with an estimated
market size of $200 billion in the next
five years. Indian brands have shown
great promise in recent years, and we
believe that GlobalBees is building great

assets to accelerate the growth of
digitally native brands in the coun-
try,” said Vikas Agnihotri, operating
partner, SoftBank Investment
Advisers. 

At present, GlobalBees has offices
in New Delhi and Bengaluru, and
will leverage the presence of First-
Cry in the international market for

both sourcing and distribution, it said in
a statement.  Earlier this year, Myntra
and Medlife executive Ananth Naraya-
nan had founded Mensa Brands, a Thra-
sio-style venture. It had raised $50 mil-
lion as part of its Series A round led by
Accel, Falcon Edge Capital and Norwest
Venture Partners.

NEW BUSINESS MODEL
THRASIO-style 
model refers to a firm 
that acquires online 
brands to build a 
product portfolio

GLOBALBEES looks 
to partner digitally 
native brands with a 
revenue rate of $1 
mn to $20 mn

IT will help brands 
scale and diversify 
their digital footprint 
through direct-to-
consumer channels

AT PRESENT it is in 
the process of 
integrating over 10 
digitally native 
brands
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U sed car retailing startup
Spinny has raised $108
million in primary and

secondary fund infusion as
part of its Series D round led by
New York-based Tiger Global
Management, the company
said on Monday. New investor
Avenir Growth also partici-
pated in the round, along with
existing investor General Cat-
alyst and others.

The latest round includes a
primary capital infusion of
$105 million and a secondary
share sale worth $3 million by
select angels and early-stage
investors. It comes barely
three months after the startup
had raised $65 million as part
of its Series C round led by
General Catalyst.

The current fundraise val-
ues the startup at around $800
million, said a person aware of
the matter, on the condition of
anonymity.

As a part of the fundraise,
Tiger Global and Avenir
Growth have invested $75 mil-

leverages technology to bring
about convenience in the buy-
ing and selling process of pre-
owned cars. It claims that
every car sold on its platform
comes with a 200-point
inspection checklist, and one-
year after-sales warranty.

Spinny operates on an
online-to-offline
(O2O) model,
where discovery
of cars happens
o n l i n e  v i a
Spinny’s website,
and customers
c a n  e i t h e r
request a door-
step test drive or
can schedule a
visit to a Spinny car hub.

At present, the platform has
15 car hubs across eight cities,
including Delhi-NCR, Benga-
luru, Mumbai, Pune, Hydera-
bad, Chennai, Kolkata and
Ahmedabad.

In 2020, Spinny sold close
to 6,000 used cars on its plat-
form. It was planning to
expand its presence to six new
cities by the end of 2021.

The startup competes with
other players in the segment

such as Cars24, which oper-
ates a used-car marketplace,
and is in talks to raise $250
million, at a valuation of $2 bil-
lion, according to Bloomberg.

Other rivals include Car-
Dekho, which is expected to
raise $150 million in the com-
ing months, pushing its valua-

tion to more than
$1 billion.

In the past,
Spinny’s inves-
tors Tiger Global
and General Cata-
lyst have made
investments in
similar models
globally. Tiger
Global has a sig-

nificant investment in
US-based Carvana, which
operates with a similar model.
General Catalyst is also an
investor in similar businesses
Vroom and Cazoo in the US
and the UK, respectively,
which retail used cars on their
platforms.

Close to 4.5 million used or
pre-owned cars were sold in
India in 2019 and the market is
growing at a compound
annual growth rate of 12%.

Spinny raises $108 mn from investors led by Tiger

Spinny leverages technology to bring about convenience in the 
buying and selling process of pre-owned cars.

The fundraise
values the startup

at $800 mn; the
funds will be used

to boost its 
product and

tech capabilities
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Blackstone will invest over 
₹1,870 cr in the edtech firm. 

Lenskart raises additional $220 mn 
to expand operations outside India
Bengaluru: Omni-channel eyewear brand Lenskart said it has
raised an additional $220 million (about ₹1,647 crore) in funding
led by Temasek and Falcon Edge Capital.  This funding round
comes two months after it raised $95 million from global invest-
ment fund KKR. The fundraise also saw participation from existing
investors Bay Capital and Chiratae Ventures.  Through the fun-
draise, the company is looking to expand its presence outside India
and further scale its operations in Southeast Asian and West Asian
markets. TARUSH BHALLA

Goldman Sachs to hire 2,500 as
it launches Hyderabad centre

Bengaluru: Goldman Sachs Group Inc., which operates as
a global in-house centre (GIC) out of India, aims to hire about
2,500 people by 2023, as it expands operations with the
launch of a new centre in Hyderabad. Officially launched on
Monday, operations in the Hyderabad centre began from
March with about 250 employees working remotely.  By the
end of 2021, the global investment firm expects the Hydera-
bad office to grow to 800 employees with 70% new hires.

  AYUSHMAN BARUAH

Capital India to invest $25 million in 
education loan company Credenc 
New Delhi: Capital India, a company that offers finance to small
and medium enterprises and retail customers, will invest $25 mil-
lion (about ₹187 crore) in education loan startup Credenc.  The
fresh capital infused via both debt and equity will help Credenc to
expand its education loan portfolio. PRASHANT K. NANDA

Tree Line Asia Master Fund sells Just 
Dial shares worth ₹94 cr in open mkt
Mumbai: Hedge fund Tree Line Asia Master Fund (Singapore) on
Monday sold over 900,000 shares worth ₹94.20 crore in local
search engine Just Dial through open market transactions. Data
from stock exchanges showed that Tree Line Asia Master Fund
(Singapore) offloaded 901,387 shares of Just Dial.The shares were
sold at an average price of ₹1,025.06. ASHWIN RAMARATHINAM

BLOOMBERG

Aakash Education and Byju’s.
The three-decade old Aakash
was acquired by Byju’s earlier
this year for around $1 billion.

Established in 2010, Simpli-
learn is said to be profitable for
past four years and is looking
to aggressively acquire new
customers. Currently it has a
reach of over two million
learners—professional and
students. 

Kumar said the pandemic
has accelerated the need for
digital skills and the industry
has demonstrated absolute
readiness for up-skilling
online. “Hence, this is the most
opportune time to take the
next big leap in our journey to
build the world’s largest digital
skilling company. We are
excited to partner with Black-
stone, a globally recognized
investor with a strong track
record in the ed-tech sector,”
he said. 

the world’s pre-eminent digi-
tal learning company, and we
expect this to be the first of
many such investments in
Asia,” Dixit said. 

Mukesh Mehta, a senior
managing director at Black-
stone, said they were
impressed with Simplilearn’s
synchronous model of peda-
gogy focused on delivering
superior outcomes for
learners. “Simplilearn has
demonstrated strong, profita-
ble growth and we want to tur-
bocharge that growth through
focused investments in tech-
nology, leveraging Black-
stone’s global network and
expertise in education tech-
nology and bringing to bear
our relationships with global
universities and enterprises,
Mehta added. 

Blackstone is a global PE
giant and has previously
invested in test-prep firm

develop partnerships with
businesses and universities as
Simplilearn continues to
expand around the world. We
would also like to thank our
previous investors, Kalaari
Capital, Helion Venture Part-
ners and Mayfield Fund for
their undaunted support and
trust in our journey of becom-
ing a market leader,” said
Krishna Kumar, founder and
chief executive, Simplilearn.
In an interaction with Mint in
June, Kumar had hinted that
new investors were looking to
infuse capital in the company
and some of its existing inves-
tors were looking to exit. 

Amit Dixit, head, Asia,
Blackstone,  said this is the first
private equity investment in a
consumer technology com-
pany in Asia. “Like many other
sectors, technology is disrupt-
ing education, and education
technology has been a high
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G lobal private equity
firm Blackstone has
invested $250 million

(over ₹1,870 crore) in Indian
edtech company Simplilearn
Solutions Pvt. Ltd for a con-
trolling stake, the PE firm said
on Monday. 

Blackstone will pick up
more than  60% stake in Ben-
galuru-headquartered Simpli-
learn, one of the oldest firms in
the online higher education
space founded in 2010, while
existing investors Kalaari Cap-
ital, Helion Ventures and May-
field will exit. 

“We believe Blackstone can
add significant value to our
company because of their
scale, commitment to building
businesses, and global net-
work, which will enable us to

Blackstone to acquire majority stake in Simplilearn 
BLOOMBERG


