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CL Technologiesis seeing

asteadyrise in enterprise

demand for generative Al

(artificial intelligence), as

wellas cloud deployment
and expansion of 5G.

In an interview, Kalyan Kumar,
global chief technology officer and
head of ecosystemsat the software ser-
vices provider, underlined how busi-
nesses are finding early use cases for
generative Al, what the metaverse hype
cycle has transformed into, and why
consumer technology markets are
ahead of the enterprise tech adoption
curve. Edited excerpls:

Giventhe slowdown in tech spend-
ing across India’s IT services
industry, what are the key tech
adoption trends that HCL Technol-
ogies isseeing among clients?

Theevolution of cloud deployment
models continues to happen. We're
also looking at an explosion of 5G and
edge technologies. Wealso think con-
nectivity atscaleis the otherbig trend.
Quality ofaccesstoinfrastructure and
networks is becoming a fundamental
piece. Limitless experiences are also
going beyond the metaverse—the lat-
terissomething that got overhyped in
between, butit'sabout the experience
and how we want to
consume experiences
across AR, VR, MR and
XR. Cybersecurity is
becoming more relevant and a part of
ourfabric.

Then, there is the power of AL. The
way [ look at it, Al is tied to the cloud.
The latter creates the fabric for data,
and you need data for AI. Within Al a
smallsubset that's making alot of noise
is generative Al, which is taking the
focus away from a lot of other core
things around AL

From a technology perspective,
there’s quantum computing that holds
the potential to transform anumber of
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tech trends that we see today. Green
tech and sustainability continue to be
very important. Last but not the least is
the buzz around space-tech.

At a larger level, we're seeing Al's

journey from silicon to software. Cli-
entsarereimagining Al holistically and
lookingat significantadoption of low-
code/no-code platforms. Sustainability
isbecoming a big theme, too.
‘What investments is
HCL Technologies
making in building
generative Al capa-
bilities?

Ata service provider level, for HCL
Technologies, the focusisto co-create,
infuse and embed Al and generative Al
capabilities—by working with custom-
ers from a silicon stage to processes.
Co-creation involves building technol-
ogies for our customers by leveraging
our engineering capabilities. Then,
we're helping them apply these tech-
niques to the infrastructure that they
have through operations, cloud plat-
forms, cyber security, applications,

data-driven processes and business
processes.

We're doing this by infusing tech
that's being built by the hyperscalers
(such as Microsoft, Google and Meta)—
ifyou see the public generative Al capa-
bility today, that only exists majorly
with the three big
hyperscalers. But for
that, companies will
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The maximum usage of

platform.

We are creating selectively niche
capabilitiesand domain-specific Al and
infusing that into our products. Cus-
tomersare also looking for rapid idea-
tion to prototype processes, for which
we have our GenAl labs that allow cli-
ents to quickly try out and prototype
applications. Thisisbecause customers
are still figuring out ways to apply the
technology.

Are companies still at a prelimi-
nary understanding of generative
AI?

Enterprise technology adoption was
the benchmark in the first 10 years of
the 2l1st century. I think enterprise
technologyisalaggard. Itisstruggling
and huffing, and it'sthe consumer tech
that’sled from the forefront.

Evenifyoulookatgenerative Al the
hype really started with Microsoft try-
ing touse it tomake Bingrelevant and
with OpenAlI's ChatGPT. The maxi-
mum usage of this technology has so far
come from consumer deployments.
That’s where the real value is, and
there’salot of economicvalue addition
from the consumer side.

In the consumer world, the con-
sumeris the product, and the data that
they generate feeds the public data set,
which collectively helps everyone. In
the enterprise segment, it works dif-
ferently—you have to
applyitatop the enter-
prise’s data. A lot of

still need access to this (generative Al) pilots and proofs-of-
Nvidia chips. Today, technology hasso far ~ concept are happen-
the hottest demandin f ing among companies
the market is getting COmME ITOM CONSUMET 414 need generative
access to chips. deployments. That's Al at scale, and

WithHCLsoftware, wherethereal valueis HCLTech is doing

we're creating some
narrow Al models—
and not using large
language models
(LLMs). We're doing this to be very
focused on productsand applications.
Then, we'll embed and plug in public
generative Al technologies—suchasa
marketing stack, an example of which
isthe HCL Marketing Cloud powered
by our Unica enterprise automation
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deep work with
them—all the way
from creating custom
siliconup to the over-
all Al stack. But in the enterprise, cus-
tomersarerealizing that data engineer-
ingisbecomingavery important disci-
pline to make sure that generative Al is
adopted at scale. If you don’t, you run
into the risk of exposing your data to
the publicrealm.



