HCL – VOR SOCIAL MEDIA COMPETITION - #MadeForTough
TERMS & CONDITIONS

1. The Organiser of this competition (event) is "HCL Technologies Limited" with its corporate headquarters at Technology Hub, SEZ, Plot No. 3A, Sector 126, Noida – 201304, India (“HCL”).  
2. The “participants” may enter the “MadeForTough Social Media Competition” (hereinafter referred to as “MadeForTough Social Media Competition”). The MadeForTough Social Media Competition is a game of skill, speed, creativity.
3. The participants can enter the competition online through different social media channels.
4. Organiser for the purposes of hosting the event will receive applications online and such other matters that may be necessary for successfully organizing this competition. 

5. This “MadeForTough Social Media Competition” held by Organiser is open to everyone above the age of 18 years, across the globe.
6. There is no entry fee and no purchase necessary to enter this competition and only one entry will be accepted per person.
7. By entering this competition, an entrant is indicating his/her consent/ confirmation to be bound by these terms and conditions. The rules of the competition and how to enter are as follows: 
a) The competition comprises of 6 stages which will have a closing date and the same will be announced before the launch of the stage. Entries submitted after the closing date will not be accepted and will not be included for evaluation.

b) Each stage will be independent of the other stages and every participant will have an equal chance of winning any stage of the competition.
c) Before the launch of each stage of the competition, a post, notifying about the competition will be launched over HCL technology’s social media handles namely Facebook, Instagram and twitter.

d) The participants are required to follow the instructions given in the post and reply in the ‘comments section’ using the hashtag #MadeForTough. Usage of this hashtag is a mandatory requirement for an entry to be accepted.

e) Timely submission of entries for each stage is the sole responsibility of the participant. Organiser will not be responsible for the non-receipt of an entry or delay in submission.

f) Any entry/ reply received after the date of stage completion, will be rejected and will not be eligible for evaluation.

g) Each stage of the competition has a prize associated with it.
h) The winner for each stage of the competition will be based on the results of a random number generator. 
i) In case of a tie for whatsoever reasons at any stage in the competition, chance will play a part in the outcome. The tied parties will be assigned a number and random number generator will be used by the Organiser to determine the number of the lucky winner.
j) Aforementioned winner will receive a prize from us. The type, nature and other specifications of the prize will be dependent upon HCL technology’s discretion.
k) Once a participant completes all 6 competitions, he or she then qualifies for the grand prize.

l) The top 3 winners of the competition will be decided basis the number of stages that they win.
m) The top 3 winners of the overall competition will get the Mega Prize. 
8. The Organiser reserves the right to disqualify any entries that do not comply with the specifications stipulated.
9. The Organiser will notify all winners by mail, e-mail, or telephone at the Organiser’s discretion within 15 days after the MadeForTough Social Media Competition has ended. The names of the winners will be listed on the campaign website / social media pages.
10. All the winners have to arrange their own travel related visa/ passport (if required) to receive their awards. The Organiser shall only support the winner with the invite letter required for visa processing. The Organiser shall not be held responsible for arranging the Visa / passport / any other such document required by the participant for the purpose of travel. 
11. The decisions made by the Organiser and/or its appointed judges are final and binding in all manners and no appeals shall be entertained for any reasons whatsoever. The Organiser and/or its appointed judges reserve the right, at its sole discretion, to determine there are no winners or fewer than the maximum number of winners.

12. The “participant” hereby agrees that the Organiser its affiliates reserve the right to use the submissions by the participant for the “MadeForTough Social Media Competition” for the purposes of evaluation, promotion, and any other purpose that the Organiser deems fit to the extent permitted by law, including without limitations for publicity purposes and communications related to the “Online competition”.
13. The Organiser reserves the right to disqualify any participant that does not abide by the rules of the competition. Any kind of inappropriate comments/ posts/ replies/ mails on social media channels of HCL and its partners shall not be tolerated. This will directly result in a direct disqualification from the competition.
14. In case the participant does not refrain from posting inappropriate content about HCL / it’s partners on any of the Social Media pages associated with HCL. The Organiser reserves the right to disqualify and block the participant from all its channels and take a legal action.
15. To the extent permitted by law, the Organiser will not be held personally liable for any damages of any kind including, without limitation, direct, indirect, incidental, punitive, and consequential damage arising out of this competition.
16. Organiser shall not be responsible for:

(a) The online posts shared by different participants across the globe using the hashtag of the competition on any of the social media channels
17. The participant (including his or her heirs, executor and/or administrators) hereby agree to fully indemnify and hold the Organiser and each of the Organiser’s representative offices, authorized agencies and sponsors and the directors, officers, employees and assignees thereof (“the Indemnified Parties”) harmless from and against any and all claims, loss or damage (including but not limited to economic loss, damage to any property or injury to or death of any person and any legal costs) that may be suffered or incurred by any of the Indemnified Parties arising whether directly or indirectly from any:
(a) Act or omission of the participant including any negligent act or omission or wilful default, misconduct or fraud of the participant
(b) Action, claim, loss, damage, cost and expense whatsoever brought against, suffered or incurred arising from or about any breach of the terms and conditions hereunder by the participant.

18. Neither the Organiser nor the Organiser’s representative offices, authorized agencies, or any other associated sponsors or partners associated with the “MadeForTough Social Media Competition” shall be held liable for any failure or omission to carry out the “MadeForTough Social Media Competition” in accordance with these terms and conditions or for any loss or damage suffered by the participant if such failure, omission, loss or damage arises out of or in connection with any event of force majeure, including without limitation any calamity or conditions, acts of God, war or warlike hostilities, civil commotion, riots, blockades, embargoes, sabotages, strikes, fires, lockouts, shortages of material or labor, terrorist activity, epidemic, quarantine restrictions, health risk or any defect, failure, or any other occurrence beyond the reasonable control of the Organiser, Organiser's representative offices, authorized agencies and any sponsor associated with the “MadeForTough Social Media Competition”, as the case may be.
19. The terms and condition as mentioned above with respect to the MadeForTough Social Media Competition are necessary to protect the interest of Organisers and Partners. Notwithstanding anything in these terms and conditions, the Organiser reserves the right at any time in its absolute discretion to:

(a) Cancel or modify the competition”, or any part thereof

(b) Determine and/or amend, by addition to, deletion from or variation of, these terms and conditions without prior notification, including but not limited to, the eligibility terms and criteria for the campaign and the selection of winners

(c) Substitute, withdraw, or cancel any prize without prior notice and without having to disclose any reason therefor and without any payment or compensation whatsoever.
.


