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Automated
Product Support

As an organization Focusing on 215t century
technologies, we are reinventing the
product support realm through the power
of cognitive intelligence, robotics and
virtual assistants
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Automated Product Support

Channel Optimization | Revenue Generation | Customer Experience
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Success Stories

Improved Customer Experience, Revenue Optimization and Streamlined Delivery

Fortune 50 Cloud & Cloud Operations and 1000+ Resources
Internet Services Major Platform Support Across 8 Delivery Locations

Customer Resolution & Experience Improvement Through Customer 360° View

Large Telecom Quad Play Technical 1500+ Resources
Company in Europe Support Across 3 Delivery Locations a
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Hello there! | am an Ideapreneur. | believe that sustainable business outcomes are driven by relationships
nurtured through values like trust, transparency and flexibility. | respect the contract, but believe in going
beyond through collaboration, applied innovation and new generation partnership models that put your
interest above everything else. Right now 120,000 Ideapreneurs are in a Relationship Beyond the
Contract™ with 500 customers in 32 countries. How can | help you?
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