
RETAIL 5.0 
Real-Time  
In-Store Insights



•	 Calculation of the increased dwell time
•	 Queue length determination and alerts based 

on threshold
•	 Getting Real-time metrics on footfall, dwell 

time, queue length on any zone in the premise

Real-time In-store Insights (RII) by HCLTech 
buys into the limitless power of IoT, enabling the 
retailer to make real-time, intelligent decisions 
and reimagine the retail space of tomorrow, while 
co-creating a personalized shopping experience 
with the modern, connected shopper.

Retailer’s struggle

Real-time In-store Insights – 
functional flow

The world of retail is changing. The next-gen 
shopper has access to unlimited choices, as 
omni-channel retailing gains predominance. 
Shrinking product lifecycles and mounting 
margin pressures threaten the very existence 
of the traditional retailer, as retail shopping 
experience undergoes transformation. Strict 
regulations around end-user privacy make 
it increasingly more difficult to gain in-store 
insights around the connected shopper, handing 
omni-channel retailing the advantage in their bid 
to match the shopper’s growing expectations.

Store Public/Private
cloud platform

Multi-site footfall analytics 
- historical and real-time



Solution features

•	 Displays in-store trends on footfall, 
demographics, dwell times and shopper 
touchpoints

•	 Web-based apps and analytics that 
enable real-time decision making

•	 Role-based access

Interactive dashboard

•	 Can be integrated with existing ERP, CRM 
and PoS software

•	 Can be correlated with inventory, sales 
and profitability metrics

Composite retail metrics

•	 Re-composable, distributed architecture 
that supports global deployment, easily 
retrofittable solution, with minimal IT and 
structural requirements

•	 Innovative radar technology can 
overcome inclement in-store conditions 
and run independent of end-user devices

Scalable, affordable and accurate

Heatmaps and dwell times

•	 Creates heat maps highlighting key 
retail store touchpoints and in-premise 
interaction times

•	 Captures accurate shopper count using 
radar technology

•	 Can be correlated with staffing 
requirements and in-store promotions, 
and provides insights into queue 
management and in-store operations



Benefits

Redefine smart shopper

•	 Create rich, contextual demographic sets
•	 Correlate with seasonality and product listings 
•	 Retail analytics driving better understanding 

of buying behavior

•	 Run intelligent in-store promotions
•	 Track and improve shopper-staff interactions 

at key touchpoints 
•	 Design smart planograms, increase 

conversion rates
•	 Personalize in-store retail journey

•	 Redefine in-store layout and staffing models
•	 Improve inventory turns based on footfall and 

purchase trends 
•	 Optimize operational costs

•	 Easily scalable architecture ensures high ROI
•	 Integrate with PoS and Loyalty programs to 

improve retention • Design adaptable business 
models based on real-time inputs

•	 Eliminate obsolescence and redefine product 
lifecycles

Personalize in-store experience

Optimize store operations

Scale and transform



hcltech.com
HCLTech is a global technology company, home to more than 218,000 people 
across 59 countries, delivering industry-leading capabilities centered around 
digital, engineering, cloud and AI, powered by a broad portfolio of technology 
services and products. We work with clients across all major verticals, providing 
industry solutions for Financial Services, Manufacturing, Life Sciences and 
Healthcare, Technology and Services, Telecom and Media, Retail and CPG, and 
Public Services. Consolidated revenues as of 12 months ending September 2024 
totaled $13.7 billion. To learn how we can supercharge progress for you, visit 
hcltech.com.


