


Characteristics of a 
digital hotel

A Digital Hotel proactively 
leverages disruption

Perks of being digital

•	 Mobile	Devices
•	 Social	and	Cloud
•	 API	Economy	Enablement	(core	foundation)
•	 Internet	of	Things
•	 iBeacons
•	 Social	Network	Analysis,	Graphing	and	Data	

Science	

•	 Mobile	Payments
•	 Loyalty
•	 Hyper	location	and	Indoor	Mapping
•	 NFC
•	 Virtual	Reality	and	Immersive	3D	Experiences

•	 Speech	Recognition	and	Artificial	Intelligence
•	 Peer	Based	Currency
•	 Kiosk/Touch	Surfaces

Real	Time	Consumer	
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Digital	DNA Enabling	Tech Game	Changers
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Primary Disruptors – Near Term

Secondary Disruptors – Mid Term

Others – Long Term

Customer Experience at 
a Digital Hotel
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New	
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What is  
a Digital Hotel?
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INTUITIVE AND PERSONALIZED EXPERIENCE AT EVERY STAGE OF CUSTOMER INTERACTION
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HCL’s Approach  
to Digitalization
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Digital Transformation2
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Web	Oriented	Architecture	
and	Responsive	design

Governance	for	IT	Tool	
Selection

Online	and	
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Data	Consolidation	and	
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Charecterstics of 
A Digital Hotel



Hello there! I am an Ideapreneur.	I	believe	that	sustainable	business	outcomes	are	driven	by	relationships	nurtured	through	
values	 like	trust,	 transparency	and	flexibility.	 I	 respect	 the	contract,	but	believe	 in	going	beyond	through	collaboration,	
applied	innovation	and	new	generation	partnership	models	that	put	your	interest	above	everything	else.	Right	now	105,000	
Ideapreneurs	are	in	a	Relationship	Beyond	the	Contract™	with	500	customers	in	31	countries.	How can I help you?


